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 REDUCE RISK 

 BENEFIT BRAND REPUTATION 

 INCREASE BOTTOM LINE

Shareholders have legal standing and specific rights to engage corporations.

Shareholder engagements are a powerful way to compel corporate responsibility

and discourage practices that are unsustainable, unethical, or increase risk 

to shareholders. 

 

We act on behalf of shareholders to drive corporate change to benefit all

stakeholders. Our work creates a ripple effect, benefiting hundreds of other

companies that form corporate supply chains and spreading across industries,

sectors, and the entire economy. Our role is to communicate directly with corporate

executives to develop and implement business models that:

 

1.

2.

3.

 

What begins with one company engagement often grows into a race to the top as

leaders define the way for laggards and competition compels broader, systemic

shifts across the entire sector and into the economy, bringing positive

environmental, social, and governance change to all stakeholders. 

 

We partner with other organizations gathering information, data, research, and new

ideas to find solutions. Our allies include socially responsible investors, pensions,

foundations, and grassroots organizations promoting innovative concepts and

creative engagement.

GETTING BIG COMPANIES 
TO MAKE BIG CHANGES.
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CORE VALUES AND GOALSCORE VALUES AND GOALS
We seek to embody the values we promote:

OUR ORGANIZATION
We hold ourselves to the highest levels of excellence and accountability, as 

we direct our tenacious spirit into creating a workplace filled with joy, passion,

affirmation, and mutual support.

All companies must be transparent, providing material information to shareholders

and all stakeholders including employees, customers, supply chain, and communities

where they operate.

TRANSPARENCY

ACCOUNTABILITY
Corporations are responsible for most of today’s pressing social and environmental

problems. We convince them to become part of the solution.

Companies must address the impact of their policies and actions over the long-

term, not in months and quarters, but in years and decades. Ignoring long-term

impact creates risk for all company shareholders and stakeholders.

LONG TERM VALUE

EQUITY
A safe, just, and sustainable world for all is the ultimate goal and everyone is an equal

stakeholder in the health of our people, economy, and planet. We value diversity,

equity, and inclusion across gender, race, ethnicity, sexual orientation, and other

federally protected classes. We strive to bring dignity, transparency, and honesty 

to all our interactions with the corporations we engage and within the organization.
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AS YOU SOW STRATEGIC PLANAS YOU SOW STRATEGIC PLAN

SLAVERY-FREE SUPPLY CHAIN

PLASTIC-FREE OCEANS

A JUST WORLD FOR ALL

INVEST YOUR VALUES

CLIMATE-SAFE FUTURE

FOOD THAT IS SAFE TO EAT



Oil & Gas Paris-compliant transition planning 

Fossil-Fired Utilities shifting to renewables

Bank Financing that accounts for carbon emissions of investments

Hydraulic Fracturing without fugitive methane and water contamination

Petrochemical plants eliminated as plastic feedstock demand reduced

Our ENERGY Program focuses on exploration, extraction, production,

transportation, and combustion of fossil fuels – coal, oil, and natural gas – all

leading contributors to global warming. In addition, throughout the fossil fuel

supply chain, we work to eliminate or minimize hazardous materials that are

released and pose health and environmental risks.

 

A Clean Energy Future that is sustainable and does not leave anyone 

behind includes:

CLIMATE-SAFE FUTURE
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Move energy, utility, banking, and insurance companies to reduce and eliminate

the majority of fossil fuel production and financing in alignment with Paris

goals. Change the financial, shareholder, and political dialogue around fossil

fuel companies to reinforce the necessity for corporate change that will reduce 

the viability and power of fossil companies.

OUR 2025 GOAL
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A variety of corporate actors are responsible 

for contributing to climate change from fossil 

fuel producers, to the companies that burn fossil

fuels, the companies and organizations that fund

them, and the companies that use their products.

We push all companies to take responsibility for

reducing their contribution to the problem.This

is especially true now, when the federal

government is actively promoting activities,

laws, and regulatory changes to impede rational

action to reduce climate change emissions.  

EMISSIONS REDUCTIONS

Energy operations across the supply chain

impact local communities in which they 

are located, often including vulnerable, low-

income communities. For example, fracking uses

millions of gallons of fresh water, produces toxic

wastewater, and creates major fugitive methane

emissions at the wellhead and more leaks

throughout the life cycle. Coal ash waste can

contaminate groundwater. Petrochemical

facilities release toxic chemicals during routine

operations. Such risks are exacerbated by

climate-induced extreme storms and flooding.

COMMUNITY IMPACTS AND RESILIENCY

INITIATIVES

Potable water is a human right. Water is a critical resource that both impacts

energy operations and is impacted by climate change, making it a key issue for 

all companies. Coal-fired utilities, fracking, and other extractive industries use

massive amounts of clean water, combining it with toxic chemicals and by-

products to create hazardous waste that destroys safe groundwater and leaches

into drinking water.  

WATER
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Superbugs are adapting to current antibiotics. Parents do not want their children

to eat antibiotics (ABX) in meat. Restaurants can purchase non-ABX meat and

increase market share and burnish their brand.

ANTIBIOTICS

Pre-harvest glyphosate and other pesticides are rampant throughout our food

system. As the public learns of the dangers of particular pesticides, such as

glyphosate and Roundup, and rallies around their causes, we will use that

consumer awareness to promote a strategy of comprehensive pesticide use

reduction across manufacturer and producer supply chains. As consumers become

more aware and sophisticated about their food choices, we will promote the

fundamental concept with companies that FOOD SHOULD BE SAFE TO EAT.

PESTICIDES

INITIATIVES

Pesticides are destroying the bees and other pollinators that make the food

system work. Without them there will be no food. We will use public concern and

collaborate with other organizations to raise this issue and compel changes in

corporate behaviors.

POLLINATORS

Enforce the California Safe Drinking Water and Toxic Enforcement Act to 

better safeguard consumers. Companies that have carcinogens and reproductive

toxicants in their products that are above levels established by the Office of

Environmental Health Hazard Assessment must label or reformulate. We make 

it expensive and reputationally damaging to use toxic chemicals in products 

and foods.

TOXIC ENFORCEMENT
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In order to align investments with values, you must first know what companies 

you own. This is nearly impossible if you own mutual funds. Our free online suite 

of tools helps engaged and socially conscious investors know exactly what

companies are embedded in their funds and which funds are aligned with 

their values.

INVEST YOUR VALUES

OUR 2025 GOAL

Through financial transparency, empower and enable every investor to align 

their investing with their values. Move investments to capitalize a safe, just, 

and sustainable world for all.

                    has six Invest Your Values online tools:

INITIATIVES
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Gender Equality Funds 

screens funds using

company performance

on 12 key gender

equality indicators

Weapon Free Funds

shows how your

money is invested

in weapons of war

Gun Free Funds 

shows how your

money is invested in

gun manufacturers

and gun retailers

Tobacco Free Funds 

shows tobacco companies

and those promoting

tobacco to kids

screens for investments

that contribute to forest

destruction

Deforestation Free Funds

Fossil Free Funds 

looks at the climate

impact of the most

popular mutual funds

As You Sow















 

                      is powered by

partners — the foundations and

individuals who believe we can

create the change they want to

see in the world. We walk side-by-

side on this journey to transform

corporate culture to achieve a

safe, just, and sustainable world.

 

You are the sunlight that charges 

our solar cells — the wind that

drives our turbines — the molten

lava that powers this extraordinary

and transformative work.

 

Join us. You make it possible 

to engage hundreds of major

multinational corporations each 

year — to compel them to align

their policies and practices with a

sustainable, resilient, bright future.

 

As You Sow 

AN INVITATION TO PARTNERAN INVITATION TO PARTNER








